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SME-TRAINET

Slovakian Good Practice Example

Type of product or service

Target group(s) addressed

Title

Short description

USPs (Key elements of the
service that are unique selling
propositions)

Methodology

Content

Contribution to skills

Quantitative aspects (duration,
number of participants
respectively SMEs involved)

Responsible institution/ contact
person

Direct link

Training

Managers from big and small enterprises
Owners from small companies

Young businessman

Students

European Business Competence Licence
(EBCL)

Vocational education for labour power in business
economy

Better chance to reach job
To support own career
To start own company

Attendance(presentation) education
E - learning
Combined(blended learning)

Business base
Business planning
Business management

Orientation in real business situations and solving
business problems in the SMEs

25 hours with lector (treainer)
50 hours self studying
Individual consultation
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